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When 0% Interest Isn't Your Best Auto Loan 

1 Depreciation. If you don't 
have a down payment, you 

may be upside down on your loan 
immediately. 

2Total cost-to-own. Consider 
price of insurance, fuel, 

maintenance, and any "free" 
maintenance plans that come with 
the car. 

3 How much you can afford. 
This is where we can help. We'll 

help you confidently stride into the 
dealership by preapproving you for 
an auto loan, so you know exactly 
how much you can spend, and stay 
within your budget. 

When it comes to auto loans, a 0% interest rate is a head-turner, but it’s not always the best deal. 

Car dealerships generally 
advertise 0% offers in the 
summer when they’re look-
ing to make room in the 
showroom for newer models. 
The offers come from the 
fnancing arms of the large 
auto manufacturers, which 
unlike traditional lenders proft 
directly off the sale of the car 
and don’t necessarily need 
the interest revenue. 

But like any great deal--
there’s a catch. According to 
The New York Times, only 
about 10% of consumers 
actually qualify for 0% interest 
loans, which require pristine 
credit--usually a FICO score 
of 720 or higher. Those loans 
typically are reserved for a 
limited number of models and are not available if you’re shopping for a used car--which cost less than newer models. 

These 0% loans often are paired with shorter-term loans, which cost you less overall but mean a higher monthly payment. 
So before you head to the dealership chasing a 0% loan, keep these points in mind: 

* Look at all available deals. Check for other offers, such as cash back. If you can get a rebate--which lowers the overall
price of the car--paired with a low-interest loan, it may save you more than the 0% fnancing. Be sure to crunch the numbers
with our online calculator www.nucorcu.org Loans, Loan Calculator. (2567)

* Negotiate the price. Before you get to the interest rate, fnalize a sale price and stick to it. Don’t feel pressured to accept
expensive add-ons. Once the sale price is established, then talk about fnancing.

* Get preapproved for a loan at your credit union. Heading to the dealership with a frm offer in hand will give you a point
of comparison and puts you in a stronger negotiating position. Credit unions, as not-for-proft fnancial cooperatives, offer
competitive rates. (9989)

www.nucorcu.org


Tidying Up Your Finances 
You’ve probably seen or at least heard about the show “Tidying 
Up with Marie Kondo” which aims to help people clear the clut-
ter from their homes. 

Marie asks participants to assess each item and determine 
whether it “sparks joy” for them anymore. If it doesn’t, it goes 
to a charity shop or to the trash. By clearing the clutter in one’s 
life, Marie says it not only creates a better home environment, 
but it has beneficial effects on one’s mood, thought processes, and abilities. 

The same exercise can be applied to your finances. Is your spending out of control? Do you have 
little to no idea how much you spend on food, clothes, or entertainment per year? Do you hate 
looking at your account balance because you’re afraid of what you’ll see? Then you may want to 
tidy up your finances. Here are a few ways to help you get started:  (11405) 

• Create a budget. Start by adding up all the monthly expenses you MUST pay for – rent/mort-
gage, utilities, gas/transportation, groceries, credit card bills, out-of-pocket health expenses, 
insurance. Deduct that from your monthly take-home pay. What’s left is what you can either save 
or spend on non-essentials. * Nerdwallet has an online budget sheet (https://www.nerdwallet.com/ 
blog/finance/budget-worksheet/) you can use to make these calculations. There are also many free 
apps, like Everydollar.com and Mint.com, to help you stay on budget. 

• Get rid of credit cards with high interest rates. Their huge interest charges make them 
harder to pay off. For instance, say you bought a coat for $400 (on sale!) on a credit card with 
16.99% interest. If you only pay $25 each month, that coat will end up costing you $456 because 
of the interest. The more expenses you put on that card, the higher your interest charges will go. 
Apply for credit cards with low interest and transfer the balances on these high-interest cards to the 
low-interest cards. Pay more than the minimum or the entire amount whenever possible. 

• Control impulsive shopping. Yes, that new [fill in your latest obsession] may “spark joy” at this 
moment, but is it really worth the financial stress it may create? Postpone the purchase for 24 
hours and see if you still must have it. 

• Save for big-ticket items. Instead of using credit cards for expensive items, plan ahead and 
save for them. Getting into a savings habit will help you live within your means and avoid the stress 
of deepening debt. (20159) 

Carelessness Can Cost You 
Many Americans are concerned about someone stealing their credit card, check, or debit card 
numbers, but they may be ignoring one easy way thieves can access financial accounts: receipts. 

Disregarding receipts that have valuable information greatly increases the risk of credit and debit 
card fraud. Thieves easily can find receipts with valid account numbers in trash cans. Some easy 
steps you can take to prevent thieves from stealing your financial information: 

* Shred all preapproved credit offers, credit and 
debit card receipts, insurance forms, financial 
statements, and other paperwork containing 
personal and financial information; 

* Check credit union statements and other 
financial statements monthly for discrepancies 
and order a credit report once a year to make 
sure no one else is using your personal 
information to obtain credit cards or services; 

* Don't print your Social Security number 
on your checks and don't carry your Social 
Security card in your wallet; and 

* Be hesitant about giving personal or financial 
information over the telephone--make sure you 
know the caller and know how the information 
will be used.  (80053) 
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2nd Quarter 2019 Rates 
stated in Annual Percentage Yield

SHARES 
$5.00 - $999.99 ....................0.10% APY 
$1,000.00 and up .................0.30% APY
IRA’s .....................................0.30% APY 
Checking ..............................0.05% APY 

CERTIFICATES 
1-year .................... 0.75% – 1.50% APY 
6-month ................. 0.50% – 1.25% APY 

LOANS 
New Vehicle ...........2.90% – 3.90% APR 
Used Vehicle ..........3.90% – 4.90% APR 

VISA CREDIT: 
Premium..................7.50% APR variable 
Classic....................11.50%APR variable 
Certificate Loan ....2.00% above CD rate 
Signature Loan.................. 18.00% APR 

APR - Annual Percentage Rate 
For more information on terms, please contact the 
credit union. Rates subject to change without notice 
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